Sample report - data as of 02 Oct 2026. Built by AdSight from the public Meta and Google ad libraries.
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A NOTE BEFORE YOU START

2 October2026

Hello,

Thisreportreads every ad Flipkart and Amazon India ran on Meta and Google in India
overthe period, and turns theminto a clear picture of where they advertise, what they

selland what they say. Every number links to the ads behind it.

With bestregards,
The AdSightinsights team
Competitive adintelligence - India
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AT A GLANCE

AmazonIndia sells standing offers and
membership; Flipkart sells the moment

@ Flipkart @ AmazonIndia

@ Flipkart ® Amazonlindia

Unique creatives 154 144 136 00

Ads captured (before 160145 160 002

deduplication)

Live on the latest 82% 147 819 006

snapshot

Share on Meta 36% 157 41% 015

Share on Google 64% ! 599% F008

Leading message Saleislive /sale starts - Big discounts /lowest prices -
23% F174 30% FO24

Leading offer No offer- 36% "8° % off / discount range - 40% "4

Main language of the English-95% 7' English-100% "%

copy

Al SUMMARY - KEY FINDINGS
(0)] Amazon Indialeads on offers: free delivery shows a 30 pts gap over Flipkart,

and big discounts and lowest prices a 21 pts gap. /7777

02  Adswithno offermake up 67% of Flipkart's staying power, while free delivery
makes up 59% of Amazon India's. 7'#¢"%°



03 On Google, Flipkart leans on dynamic display (0% of its creatives), while
Amazon India leans on text (64%). F154 7097

04 Flipkart's sale messages are 23% of its creatives but carry just 1% of its staying
power, and its fast-delivery messages fade just as quickly. 774 F175F178

05 Payments and smart money, safe hassle-free shopping, and trending style
and beauty discovery sit at 0% of creatives across both brands, 72682867289

N 7
Flipkart AmazonIndia
Flipkart is defined by display and catalogue AmazonIndiais defined by standing offers and
formats (90% of its Google creatives are perks (free delivery is 59% of its staying power,
dynamic display, and 62% of its Meta creatives and it holds 100% of Prime membership
target a sales catalogue) and by sale and speed creatives)onasearch-led Google

messages that come in bursts, F154 164 FI75F178 presence, F050 F283F009



Ol

Head to head

The measures where these advertisers differ most, side by side: the

clearest contrastsin how they advertise.

Where they differ most - share of creatives, widest gaps first

OFFER MECHANIC

Free delivery / no extra fee

30 pts - Amazon India ahead 2"/
G 30%
Flipkart { 0%

AmazonIndia

CORE MESSAGE
Big discounts / lowest prices

21pts - Amazon India ahead 7%7°

G 30%
Flipkart D 9%

AmazonIndia

Amazon Indialeads with offers;
Flipkart oftenruns none

Free delivery orno extra fee is the widest
offer gap, at 30 pts: Amazon India features
it and Flipkart does not. 2”7

Flipkart leads on ads with no offeratall, 27
pts ahead of Amazon India. 7?78

OUR READ

Interpretation: Amazon India puts adealin
front of shoppers. Flipkart relies more on
non-offer messaging.

OFFER MECHANIC

No offer

27 pts - Flipkart ahead 7278

Flipkart G 36%
Amazon India () 9%

PRODUCT CATEGORY
Watches, jewellery, bags & eyewear

15 pts - Amazon India ahead "28°

G 5%
Flipkart { 0%

Amazon India

Amazon India owns the price and
discount message

Amazon Indialeads on 'big discounts /

lowest prices' as a core message, 21 pts
t F279

ahead of Flipkar

@ Flipkart @ AmazonIndia



Accessories appear only in Amazon

India's ads

Watches, jewellery, bags and eyewear

show a 15 pts gap: Amazon India features

them and Flipkart does no

THE ADS BEHIND THIS

sazon India Shop, Pay, miniTV
e Installed

Online At Amazon Today - (
iable Delivery

lembers Can Enjoy Unlimited Frea Shipg
wcass To Lightning Deals and More. Cho
Wide Range Of Wraps, Decals & Sticker
& At Great Prices

or amazon.in
#e o % (1,450)

Ermail raply time
5 howirs

® Amazonlindia
Google - 1596 days live

le

TOH.
ror. Please try again

@ Flipkart
Google-555dayslive -2
variants

t, F280

sffordabte Product Range

Aumaron: Dftery. an Aray Of Unigues Procuts From
Funichits OF Brancs. Prisw Wanibers Can Enjey
Unbimdisd Fres Ehappdng. Earty Ancess To Ligiiming

Faling lor amason in Ernad reply tima
AR 1,47 5 B
Indaor Lighting

Haosme Furnitshing

Homix & Decor

Kitchen & Home Apgpliances

® Amazonlindia
Google - 1596 days live

AXTAR

@ Flipkart
Google - 695 dayslive

AR TuRAE Y
Prims Mamban Can Enjay Unissiod Fren Shppng
Easty Aroesa To Lighining Teats and Mose. Amazon
Cfiers & Avarg O Livetjon Prosucs Fioes Hundreds OF
Bitards. Hugs Salection

Flirtaeg bor arrevtie
R R 1,485

Home & Deocor t]
Hoame Fumishing ¥
Indoor Lighting ¥

Bk e B P

® Amazonlindia
Google - 1596 days live

ar
Mipkart, com/

shing Machines Online a
Prices | Upto 45% Off | |
i Washing Machines from Top Bra

LG, IFE Bosch Mo Cost EMI | Exct
Off on Washing Machines Fres._,.

@ Flipkart
Google-555dayslive

amazon.in

www. amiazon. infchathingfilness
ler Online At Amazon Today - Qu
leliable Delivery
Ip to 10% extra off ksing coupons. Avail pay or

ery & easy retums, Explore trendy stybes of t-sl
5, jeans, kurtas & more, avadable at greal price

Email reply tima
5 hours

1g for amazon.in
(1.482)

b od

See results in-app

® Amazonindia
Google-1251days live

arl
fipkar. com/

i Bikes Scooters Cnline
n India | Flipkart.com

Vs are now alfordable. Avail Best |

hixacks, Mo Cost EMI & mone Ope
sy & Imstallation, Mo Cost.

@ Flipkart
Google-555dayslive


https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR06003844279527538689
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR06586267477229961217
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR14394768710009094145
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR08040219391322750977
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR02976270722466316289
https://adstransparency.google.com/advertiser/AR05029285035782438913/creative/CR05222582873617334273
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR03071681943478206465
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR10429437834694754305

02

Where they advertise

Which channels, formats and objectives carry their advertising, and how

much of itis live right now.

L1- share of creatives

@ Flipkart ® Amazonindia

G 58.8%

Google

G G4.3%

Gl 41.2%
G 35.7%

Meta

Flipkart uses Google for display;
Amazon Indiausesit for search

Dynamic display makes up 90% of
Flipkart's Google creatives. F154

Text makes up 64% of Amazon India's
FO09

Google creatives.
OUR READ
Interpretation: On Google, Flipkart builds
visibility with banners. Amazon India focuses
on capturing searchintent.

On Meta, Flipkart pushes catalogue
and app installs

Sales catalogue is the objective for 62% of
Flipkart's Meta creatives, and app install for

22%. F164 F166

Amazon India's Meta creatives lean to

website traffic / sales at 57%, with app

install at only 4%, F020F022



Flipkart runs more always-on

creative, forlonger

72% of Flipkart's creativesran 60 days or

more, against 59% for Amazon

India F146 FOO3

Flipkart's earliest ad in the evidence dates
from Oct 2020, and Amazon India's from

Oct2021. F150 FOO7

THE ADS BEHIND THIS

le

TOF.
ror. Please try again

@ Flipkart
Google - 555 dayslive - 2
variants

<art

A, Blipkart comd

:pping Beyond Khaki by
alai K at Low Price in Ind
am the widest range of Products frol
¢ Brrre-illiant Dwals on Flipkart Steppi
vakl by Annamalai K from Flpkan.o

'roducts, 30 Day Replacement Guar
aing. Cash On Delivery

@ Flipkart
Google - 555 days live

@ Flipkart
Google - 695 dayslive

Ad

@ Flipkart
Google - 548 days live

arl

Mipkar. com/

shing Machines Online a
Prices | Upto 45% Off | |
n Washing Machines from Top Bra

LG, IFE Bosch Mo Cost EMI | Exct
Off on Washing Machines Free. .

@ Flipkart
Google - 555 days live

nom.in
mazon svsporis-feness/home

Gear at Amazon - Top
cBs

n a vasl selection for your gym.
ing needs and rmoee

® Amazonlindia
Google - 1802 days live -
14 variants

arl
fipkar.com/

i Bikes Scooters Cnline
n India | Flipkart.com

Vs arg now alordable. Avail Baest |
hbacks, No Cost EMI & more Ope
wry & Imstallation, Mo Cost.

@ Flipkart
Google - 555 days live

oL in
mazonn'socironica/carphones

arphones at Amazon -
Earphones

in of in-ear, on-gar and over-par
n Bl brands, Buy now

® AmazonlIndia
Google - 1802 days live -
4 variants


https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR02976270722466316289
https://adstransparency.google.com/advertiser/AR05029285035782438913/creative/CR05222582873617334273
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR03071681943478206465
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR10429437834694754305
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR00406113914028294145
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR09777248219028258817
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR00640931853548650497
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR02799790086776946689

03

Who runs it, and across channels

Which Pages and Google accounts run the ads, and how much of the work

appears on both Metaand Google.

Both brands run Google mostly
from one main account

Flipkart Internet Private Limited runs 98%
of Flipkart's Google creatives, and Amazon
Seller Services Pvt Ltd. runs 94% of Amazon
|ndial8. F267 F261

Partner accounts such as Abbott
Healthcare Private Limited and ICPA
HEALTH PRODUCTS LIMITED alsoruna
small share of ads for these domains, at 2%
and]%. F262F268

Much of Flipkart's Google creative
also appears on Meta

30% of Flipkart's Google creatives also
appearonMeta, while only 5% of its Meta

creatives also appear on Google. F#/2F73

Flipkart's fast-delivery message appears
on Metaonly: Meta 25% vs Google 0% (25
pts). F276

THE ADS BEHIND THIS

Sale announcements live on Meta
forboth brands

Flipkart's 'saleis live' creativeslean heavily
to Meta: Meta 42% vs Google 0% (42
pts). F275

Amazon India shows the same pattern:
Meta 41% vs Google 3% (38 pts). 7!

OUR READ

Interpretation: Both brands treat Meta, not
Google, as the channel for sale
announcements.



S
FASHION SALE

saars 297 MAY

¥

= ._fb’_,.-
sy -

(=

@ Flipkart ® Flipkart ® Flipkart @ Flipkart
Meta - 6 dayslive Meta - 6 dayslive Meta - 5dayslive Meta - 8 dayslive

.
m i i B oo - Zonr ]
=

@ Flipkart ® AmazonlIndia ® Amazonlindia ® Amazonindia
Meta - 6 dayslive Meta - 9 dayslive Meta - 4 dayslive Meta - 5 dayslive


https://www.facebook.com/ads/library/?id=2330802481002302
https://www.facebook.com/ads/library/?id=1508197651034486
https://www.facebook.com/ads/library/?id=1801554037487841
https://www.facebook.com/ads/library/?id=1441389007849235
https://www.facebook.com/ads/library/?id=1581660763960335
https://www.facebook.com/ads/library/?id=1056112896799602
https://www.facebook.com/ads/library/?id=1519659986108847
https://www.facebook.com/ads/library/?id=1573366774574073

04

What they sell

The product categories their creatives push, and which ones they keep

running longest.

Product Category - share of creatives

Other

Fashion & Footwear

Watches, Jewellery, Bags &
Eyewear

Grocery & Food

Mobiles & Electronics

Home, Kitchen & Appliances

Beauty & Personal Care

Books

Storewide / Prime Membership

Health & Medical Devices

G 31.9%
G 45.5%

G 14.9%
G 18.2%

G 14.9%

® 43%
G 13.6%

G 12.8%
@ 4.5%

@ 10.6%
@ 5.1%

0 21%
aa °.1%

@ 6.4%

0 21%
@ 45%

® 4.3%

@ Flipkart ® Amazonindia



Amazon India keeps home and
kitchen ads running longest

Home, kitchen and appliances are 11% of

AmazonIndia's tagged creatives but 23%

of its staying power, F071F072

Accessories run the other way for Amazon

India: 15% of creatives but 2% of staying

power FO66 FO67

THE ADS BEHIND THIS

le

TLH.

ror. Please try again

@ Flipkart ® Flipkart
Google-555dayslive - 2 Google - 695 dayslive
variants
a (Dl Shoppeng App
e, fpkart comd il

:pping Beyond Khaki by
alai K at Low Price in Ind

n Flipkart

am the widest range of Products frol
¢ Brre-illiant Dwals on Flipkart Stappi
skl ij Anramalad K fram Fhpkan.c
'roducts, 30 Day Replacement Guar
aing. Cash On Delivery

@ Flipkart
Google - 555 days live

@ Flipkart
Google - 539 dayslive

Flipkart's fashion and grocery ads
are short-lived

Fashion and footwear are 18% of Flipkart's

tagged creatives, a gap of -18 pts against
F201F202

lobiles Online - Late:

i §5 wiaiting, Grab exclusie
1 they're gone. Don’ miss the
Ipgrade mow with Mo Caost..,

staying power.

Grocery and food are 14% of Flipkart's
creatives but 1% of its staying

power F203 F204

OUR READ

Interpretation: Flipkart appears touse
category adsinbursts, while its long-running

ads sit outside these categories.

A
fipkar.cam/

shing Machines Online a
Prices | Upto 45% Off | |
i Washing Machines from Top Bra

LG, IFE Bosch Mo Cost EMI | Exct
Off an Washing Machines Fresa..,

@ Flipkart
Google-555dayslive

mazon India Shop, Pay, mimTV
pp installed

- Online At Amazon Today - (
iable Delivery

lembers Can Enjoy Unlimited Free Shipg
:eass To Lighining Deals and More. Chae
Wide Range Of Wraps, Decals & Sticker
& At Great Prices

or amazron.in Ermai raply Lirma
{1.459) 5 howrs

® Amazonlindia
Google - 1596 days live

Al

flipkan.cam/

i Bikes Scooters Online
n India | Flipkart.com

Vs are now allordable. Avail Best |

hbacks, Mo Cost EMI & more Ope
sry & |mstaliation, No Cost.,

® Flipkart
Google-555dayslive

adzon.in
Ww, amazon. infelecirenics/car

ile Brands Available - Order
= At Amazon Today

lembers Can Enjoy Unlimited Free Shipg
wmss To Lightning Deals and More. Ama
n Array OF Unigue Products From Hunde

ar amazon.in Avarage delivery tir
{1.468) 1-2 days

® Amazonlindia
Google - 835dayslive


https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR02976270722466316289
https://adstransparency.google.com/advertiser/AR05029285035782438913/creative/CR05222582873617334273
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR03071681943478206465
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR10429437834694754305
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR00406113914028294145
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR01288762816144080897
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR06003844279527538689
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR11586271418853097473
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How they sell

Price points, discount depth and offer mechanics: the commercial levers

inthe ads.

Offer Mechanic - share of creatives

% Off / Discount Range

No Offer

Other

Free Delivery / No Extra Fee

Starting At/ Under3X

No Cost EMI

Coupon/Extra Off

Early /Unlocked Deal Access

Cashback /Flat ¥ Off /Vouchers

Offer - share of creatives

Free Delivery
Percent Off

No Cost Emi
Cashback

Coupon

G 40.4%
G 15.2%

@ 8.5%
G 36.4%

Gl 31.9%
G 18.2%

G 29.8%

0 21%
G 22.7%

@ 6.4%
@ 6.4%

0 21%
@ 45%

@ 4.3%

G 45%
GRS 25%

@» 10%

® 25%

® 25%

@ Flipkart ® Amazonindia

@ Flipkart ® AmazonIndia



Free delivery is Amazonindia's
most durable offer

Free delivery is 30% of Amazon India's
tagged creatives but 59% of its staying

power FO49 FO50

Percent-off offers are 40% of Amazon
India's creatives but only 20% of staying

power, with a median discount shown of
50%_ FO44 FO45 F125

OUR READ

Interpretation: Amazon Indiarotates
discounts but keeps free delivery running as
its standing offer.

THE ADS BEHIND THIS

le

TLH.

ror. Please try again Lk

@ Flipkart @ Flipkart
Google-555dayslive - 2 Google - 695 dayslive
variants
art . Dnlne Shoppeng App
s, fipkart comd il

:pping Beyond Khaki by
alai K at Low Price in Ind

n Flipkart

am the widest range of Products frol
¢ Brre-illiant Dwals on Flipkart Stappi
sakl by Annamalad K from Flipkarco
'roducts, 30 Day Replacement Guar
aing. Cash On Delivery

@ Flipkart
Google-555dayslive

@ Flipkart
Google - 539 dayslive

lobiles Online - Late:

i i weaiting. Grab exclusie
1 they're gone. Don’ miss the
Ipgrade mow with Mo Caost..,

Flipkart's long-running ads carry no

offer

Ads with no offerare 36% of Flipkart's
tagged creatives but 67% of its staying

power F185 F186

'Starting at /under X' offers are 23% of
Flipkart's creatives but just 3% of staying

power F188 F189

OUR READ

Interpretation: Ourread: Flipkart's standing

ads sell the store, not a deal, while its price

offerscome and go.

Aarl

fipkar.cam/

shing Machines Online a
Prices | Upto 45% Off | |

n Washing Machines from Top Bra
LG, IFE Bosch Mo Cost EMI | Excl
Off an Washing Machines Frae.,

@ Flipkart
Google-555dayslive

mazon india Shop, Pay, minTV
pp Installed

" Online At Amazon Today - (
iable Delivery

tembears Can Enjoy Unlimited Free Shipg
:eass To Lighining Deals and More. Chae

Wide Range OF Wraps, Decals & Sticker
e At Great Prices

or amazon.in
{1.459)

Erail reply time

2 howrs

® Amazonlindia
Google - 1596 days live

arl

flipkar.cam/

i Bikes Scooters Online
n India | Flipkart.com

W are now allordable. Avail Baest |

hixacks, Mo Cost EMI & more Ope
sry & |mstaliation, No Cost.,

@ Flipkart
Google-555dayslive

anordable Froduck Range

Aurasron Dfters an Arary OF Uniges Procucts From

Hundoiets Of Brands. Prisw Manibers Cian Erjoy
Lnlmeled Fres Bhapoing. Eatly Anceas T Lighiming
Falng kor amasoe in Ernall reply tima

XELE. 1479 5 oy

Indgor Lighting »
Hosmie Furnitshing ¥
Homix & Decor >
Kitchen & Home Appliances »

® Amazonindia
Google - 1596 days live


https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR02976270722466316289
https://adstransparency.google.com/advertiser/AR05029285035782438913/creative/CR05222582873617334273
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR03071681943478206465
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR10429437834694754305
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR00406113914028294145
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR01288762816144080897
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR06003844279527538689
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR06586267477229961217
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What they say

The messages and claims they make, ranked by how long they keep them
running.

Message Territory - share of creatives @ Flipkart ® AmazonIndia

G 23.4%
G 45.5%

G 29.8%

Other

Big Discounts /Lowest Prices

a» 5.1%
. G 7%

SalelsLive / Sale Starts

G 22.7%
Delivery In Minutes / Fast @ 4.3%
Delivery G 13.6%
Prime Membership Perks G 12.8%
Huge Range, Top Brands @ 8.5%

® 4.3%
Hero Product Benefits

@ 45%

Budget Finds Under ZX @ 45%



Amazon India sustains Prime and

range messages

Prime membership perks are 13% of
Amazon India's tagged creatives but 22%

of its staying power.

FO33 F034

'Huge range, top brands'rises from 9% of
creatives to 20% of staying power, FO3¢F037

Long-running Amazon India creatives claim
“Top Brands” and “Best Prices”. F132F133

OUR READ

Interpretation: Ourread: Amazon India's

always-on story is membership and range,

notjust price.

THE ADS BEHIND THIS

le

TOf.
ror. Please try again Lk

@ Flipkart
Google-555dayslive - 2
variants

wart

s, fipkart comd

:pping Beyond Khaki by
alai K at Low Price in Ind
am the widest range of Products frol
¢ Brre-illiant Dwals on Flipkart Stappi
sakl by Annamalad K from Flipkarco

'roducts, 30 Day Replacement Guar
aing. Cash On Delivery

@ Flipkart
Google-555dayslive

[ ] FIipkart
Google - 695 dayslive

. Dinline Shoppeng App

alled

lobiles Online - Late:
n Flipkart

i i weaiting. Grab exclusie

1 they're gone. Don’ miss the
Ipgrade mow with Mo Caost..,

@ Flipkart
Google - 539 dayslive

Flipkart's sale and speed messages

runinshort bursts

'‘Saleislive'is 23% of Flipkart's tagged

creatives but 1% of its staying power. F174F175

Fastdeliveryis 14% of Flipkart's creatives

but also 1% of staying power.

OUR READ

F177 F178

Interpretation: Flipkart ties its sharpest

messages to moments rather than running

them always-on.

Aarl
fipkar.cam/

shing Machines Online a
Prices | Upto 45% Off | |

n Washing Machines from Top Bra
LG, IFE Bosch Mo Cost EMI | Excl
Off an Washing Machines Frae.,

@ Flipkart
Google-555dayslive

AMBAZ0N. N

8 FomE s0or, Kichan appances, clamning
ity kilchisn aisentisls Expion @ vl

o prnducts in Home

Oovtdast Scusicy
Home Furnishing »
Kitchen & Home Appllances ¥
Homi & Decar S
Indigor Lighting ¥

® Amazonlindia
Google - 1596 days live

Aarl

flipkar.cam/

i Bikes Scooters Cnline
n India | Flipkart.com

W are now allordable. Avail Baest |
hbxacks, No Cost EMI & more Ope
sry & |mstaliation, No Cost.,

@ Flipkart
Google-555dayslive

AMAZEN.IN
wvew, amiazon infciothingdwoman

t-loved by customers - Women
ling 80-80% off - Great deals

1 prices at 50-70% on Biba, Garden Varedi, |
Tokyo Talkias & more. Prime Members can
ed Free Shipping, Early Access To Black Fr
& more. Best Deals. Low Prices. Huge Sele
ands, Great Offers, No Cost EMI Availabie

for amazon.in
{1,482)

Emai reply time
S hoirs

® Amazonindia
Google 720 dayslive


https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR02976270722466316289
https://adstransparency.google.com/advertiser/AR05029285035782438913/creative/CR05222582873617334273
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR03071681943478206465
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR10429437834694754305
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR00406113914028294145
https://adstransparency.google.com/advertiser/AR10129545540002643969/creative/CR01288762816144080897
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR13170613145573523457
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR07191973194427793409
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Who fronts it

Who appearsin the ads: celebrities, creators, experts, customers, or no
one at all.

Talent - share of creatives @ Flipkart ® AmazonIndia

None G 100%

More than half of each brand's ads use no talent

57% of Amazon India's tagged creatives and 55% of Flipkart's use no talent, F08°F212

Flipkart uses brand characters or comic sketchesin 9% of its creatives, and influencers or

creatorsin 5%, 217 F219

Flipkart's brand characters do not stay live: a -9 pts gap against staying power. F218

THE ADS BEHIND THIS

on.in nomLin ' in
mazon ntapors-fenesshome ETAZon A secironic sl s phones |C|";.|'-:-"r".:'|- -31. J‘:'-.H“I a7 on b
Gear at Amazon - Top  arphones at Amazon - o Prices  Product Range
|5 | Earphones :
n a vast selection for yvour gym. ¢ an of in-ear, on-ear and over-sar vasl salechion fof your gyl ;s an Array OF Linique Produ
ling neaads and rmohe n besl brands, Buy now | nigds and rmone irands
® AmazonIndia ® AmazonlIndia ® Amazonlindia ® AmazonIndia
Google - 1802 days live - Google -1802 days live - Google - 1802 days live - Google - 1643 daysllive -

14 variants 4 variants 2 variants 2 variants


https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR00640931853548650497
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR02799790086776946689
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR06082952698037010433
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR01891465182970904577

nin
AF G

35 on Smartphones

a8 Wida Range O Smartphao
e Al Grepl Prices

® Amazonlindia
Google - 1594 days live -
2 variants

ored

Amazon.in
W MAZ RO

r Online At Amazon Today - Vi
Customer Reviews

Mambers Can Enjoy Unlimited Frea Shipgir
‘ccess To Lighining Deals and More. Enhan
ihopping Exparience With Our Personalised

for amazon.in Call wait tima
e w (1,098) Anaut 1 minue

® Amazonlindia
Google-1593 daysllive -
2 variants

mazon ind@a Shop, Pay, mimTV
P Installed

" Online At Amazon Today - (
iable Delivery

lembers Can Enjoy Unlimited Free Shipg
:cess To Lightning Deals and More. Choc

Wide Range Of Wraps. Decals & Sticker
& Al Great Prices

or amazon.in Email reply time
i ke & {1,459) 5 howrs

® Amazonlindia
Google - 1596 days live

sMordakde Product Hange

Aurmron Ofters an Array O Unigue Products From
Hurdigs Of Brands. Prise Wambsss Can Enjsy
Unbmded Free Shipping. Early Access To Lighining.

Flabing lor smasos in Ernail raply tima
Ak 1,87 G Rt
Indgor Lighting

Home Furnitshing
Homi & Decor

Kitchen & Home Appliances

® AmazonIndia
Google - 1596 days live


https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR07418172560514220033
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR09212423959058841601
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR06003844279527538689
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR06586267477229961217
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How it's made

Formats, execution styles and languages: how the creative is actually built.

Execution Style - share of creatives @ Flipkart ® Amazon India

Other

Search Text Ad

Sale / Offer Announcement
Banner

Catalogue / Collection Banner

'‘Breaking News' Hook
Creator Haul / Product Reel

Meme / Humour Skit

Language - share of creatives

English

Hinglish

G 31.9%
G 22.7%

G 31.9%
G 18.2%

GRS 21.3%
G 22.7%

G 14.9%
G 13.6%

G 13.6%
@ 45%

@ 45%

@ Flipkart ® AmazonIndia

Gl 100%
G 0596

@ 5%



Search text ads are the backbone Flipkart keeps catalogue banners

forboth live; Amazon India does not
Searchtext ads are 32% of AmazonIndia's Catalogue banners are 14% of Flipkart's
tagged creatives but 73% of its staying creatives but 28% of its staying

power. FO93 FO94 power. F230 F231

ForFlipkart, they are 18% of creatives and AmazonIndia's catalogue banners are 15%
39% of staying power. 7227 F228 of creatives, a gap of -15 pts against

staying power, F078F099
OUR READ

Interpretation: Ourread: Search textis where

both brands keep theirmessage running,

and Amazon Indialeans onit more.

Flipkart experiments with hooks
that do not last

‘Breaking news' hooks are 14% of Flipkart's
creatives but 1% of staying power, F233F234

Flipkart also runs creator hauls and meme
skits, each at 5%. F236F237

THE ADS BEHIND THIS

® Amazonlindia ® Amazonlindia ® Amazonlindia ® Amazonindia
Meta - 39 dayslive - 3 Meta - 60 dayslive Meta - 24 dayslive - 3 Meta - 31dayslive
variants variants


https://www.facebook.com/ads/library/?id=822950570808552
https://www.facebook.com/ads/library/?id=1020312004198153
https://www.facebook.com/ads/library/?id=1532451228661388
https://www.facebook.com/ads/library/?id=1732585271350093

incosi redisabaem =

® Amazonlindia ® Amazonlindia @ Flipkart @ Flipkart
Meta - 31dayslive Meta - 31dayslive Meta - 85 dayslive - 2 Meta - 60 dayslive - 2
variants variants


https://www.facebook.com/ads/library/?id=1381006933587439
https://www.facebook.com/ads/library/?id=1569872201277032
https://www.facebook.com/ads/library/?id=1371460678273857
https://www.facebook.com/ads/library/?id=1046601477726155

09

What changed

What's newinthe last 30 days compared with the 30 before.

Sale messaging moved in opposite Both brands have more creatives
directions this month live thanamonthago

Flipkart's share of live 'saleis live' creatives Flipkart had 129 creatives live in the last 30
changed by +14 ptsin the last 30 days. F2%¢ days, up from 105, F254F255

Amazon India's share in the same territory Amazon India had 112, up from 96, F137 F140

changed by -14 pts. F142

Flipkart also added discount messaging, a

change of +7 pts. %%’

OUR READ

Interpretation: Ourread: Flipkartis stepping
up its sale messagingjust as Amazon India
stepsback fromit.

THE ADS BEHIND THIS

s

L B - Do

® AmazonIndia ® Amazonlindia ® Amazonlindia ® AmazonlIndia
Meta - 9 dayslive Meta - 4 dayslive Meta - 24 dayslive - 3 Meta - 5 dayslive
variants


https://www.facebook.com/ads/library/?id=1056112896799602
https://www.facebook.com/ads/library/?id=1519659986108847
https://www.facebook.com/ads/library/?id=1532451228661388
https://www.facebook.com/ads/library/?id=1573366774574073

® Amazonlindia ® Amazonlindia ® AmazonlIndia ® Amazonlindia
Meta - 60 dayslive Meta - 17 dayslive Meta - 30 dayslive Meta - 16 days live


https://www.facebook.com/ads/library/?id=1020312004198153
https://www.facebook.com/ads/library/?id=1455444536343378
https://www.facebook.com/ads/library/?id=1646182616932870
https://www.facebook.com/ads/library/?id=1096221729515564
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The gap

Messages no oneinthe set ownsyet: the space a challenger could take.

Amazon India owns Prime and
price; Flipkart owns speed

Amazon India holds 100% of creativesin
Prime membership perks and 88% in big

discounts /lowest prices. 283 F281

Flipkart holds 60% of creatives about fast

Payments, safe shopping and style
discovery are empty

Neither brand runs creatives on payments
and smart money, safe hassle-free
shopping or trending style and beauty
discovery, each at 0%, F288 F286F289

F284

delivery. Hero product benefits, at 4% of creatives,

and budget finds under3X, at 1%, are also

OUR READ rare. F287 F285

Interpretation: Ourread: Amazon India owns

Prime outright and dominates price, while OUR READ

Flipkart holds the larger share of speed Interpretation: These are open message

messaging. territories in this category's advertising.

THE ADS BEHIND THIS

nazon.in nazon.in

Amazan India Sheg, Pay, miniTy
ww, amazon. infelectronics mobiles S

"
—_
W, amacon . infelectronicscar

Access 125 Buttons - Order Online At

e - Online At Amazon Today -  le Brands Available - Order Amazon Today
Rl e armazon ile Brands Available e At Amazon Today g
lembers Can Enjoy Unlimited Free Shipg  lembers Can Enjoy Unlimited Free Shipg
Home & Decod 1] e e & Ama
n Array OF Linkgue Products From Humdn nArray OF Uinigue Products From Hundr
Home Fumishing ¥ L

indoor Lighting or amazan.in Order accuracy or amazan.in Avarage delivery bir

184 Lt [ 1.468) Great Quality Products »

® AmazonIndia
Google - 1596 days live

® Amazonlindia
Google - 1235 days live

® Amazonlndia
Google - 835dayslive

® AmazonIndia
Google-835dayslive


https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR14394768710009094145
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR16560034828284592129
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR11586271418853097473
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR15820533028616142849

® AmazonIndia
Meta - 17 days live

® Amazonlindia
Meta -7 days live

ATTIEZ0. N

in Horme
Ruibng lor amacos s Oovdlast iy

i1 L

Home Furnishing
Hitchen & Homa Apgpliances
Hom & Dacor

Inghaor Lighting

® AmazonlIndia
Google - 1596 days live

*

AMAZON.AN
wew, amazon. inidathingwoman

-loved by customers - Women
ling 60-80% off - Great deals

1 prices at 50-70% on Biba, Garden Varefi, |
Tokyo Talkies & more. Prima Members can
wed Friag Shipping, Eary Access To Black Fr

& meee. Best Deals. Low Prices. Huge Sele
ands. Greal Offers. No Cost EMI Availabie

for amazon.in Ernall reply time
{1,482 5 hours

® AmazonlIndia
Google - 720 days live


https://www.facebook.com/ads/library/?id=1455444536343378
https://www.facebook.com/ads/library/?id=1414321803386995
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR13170613145573523457
https://adstransparency.google.com/advertiser/AR16813784588508725249/creative/CR07191973194427793409

EVIDENCE

Facts cited

Every numberin thisreportis one of these facts, computed from the ads, never written by a model.

FOO1 AmazonIndia: unique creatives captured 136
FO02 Amazonlndia: ads captured (before deduplication) 160
FOO3 Amazonlndia: share of creatives live 60 days or more (always-on) 59%
FOO6 Amazonlndia: share of creatives live onthe latest snapshot 81%
FOO7 Amazonindia: earliest ad start dateinthe evidence Oct2021
FOO8 AmazonIndia: share of creatives on Google 59%
FO09 AmazonIndia: share of Google creatives — media type Text 64%
FO15 AmazonIndia: share of creatives on Meta 41%
FO20 Amazonndia: share of Meta creatives — objective Website traffic / 57%
sales
FO22 Amazonlndia: share of Meta creatives — objective App install 4%
FO23 Amazonlndia: share of creatives withreadable copy in English 100%
FO24 Amazonlndia: share of tagged creatives — Core message: Big 30%

discounts /lowest prices

FO33 AmazonIndia: share of tagged creatives — Core message: Prime 13%
membership perks

FO34 AmazonIndia: share of staying power (kept live longer, in more 22%
versions) — Core message: Prime membership perks

FO35 AmazonIndia: Core message: Prime membership perksis 13% of its +9 pts
tagged creatives but 22% of its staying power

FO36 AmazonIndia: share of tagged creatives — Core message: Huge 9%
range, top brands

FO37 AmazonIndia: share of staying power (kept live longer, in more 20%
versions) — Core message: Huge range, top brands

FO38 AmazonIndia: Core message: Huge range, top brandsis 9% of its +11pts
tagged creatives but 20% of its staying power

FO44 Amazonlndia: share of tagged creatives — Offer mechanic: % off / 40%
discountrange

FO45 AmazonIndia: share of staying power (kept live longer, in more 20%
versions) — Offer mechanic: % off / discount range



FO46

FO49

FO50

FO51

FO64

FO66

FO67

FO71

FO72

FO85

FO93

FO%94

FO95

FO98

FO99

F125

F132

F133

F137

F139

F140

Amazon India: Offer mechanic: % off / discountrange is 40% of its
tagged creatives but 20% of its staying power

AmazonIndia: share of tagged creatives — Offer mechanic: Free
delivery /no extra fee

Amazon India: share of staying power (kept live longer, in more
versions) — Offermechanic: Free delivery / no extra fee

Amazon India: Offer mechanic: Free delivery / no extra fee is 30% of
its tagged creatives but 59% of its staying power

Amazon India: share of tagged creatives — Product category: Fashion
& footwear

Amazon India: share of tagged creatives — Product category:
Watches, jewellery, bags & eyewear

Amazon India: share of staying power (kept live longer, in more
versions) — Product category: Watches, jewellery, bags & eyewear

Amazon India: share of tagged creatives — Product category: Home,
kitchen & appliances

Amazon India: share of staying power (kept live longer, in more
versions) — Product category: Home, kitchen & appliances

Amazon India: share of tagged creatives — Talent: No talent

Amazon India: share of tagged creatives — Execution style: Search
textad

AmazonIndia: share of staying power (keptlive longer, in more
versions) — Execution style: Search text ad

AmazonIndia: Execution style: Search text adis 32% of its tagged
creatives but 73% of its staying power

Amazon India: share of tagged creatives — Execution style:
Catalogue / collectionbanner

Amazon India: Execution style: Catalogue / collection banneris 15%
of its tagged creatives but 0% of its staying power

Amazon India: median discount shown

Amazon India: claim made in along-running creative
Amazon India: claim made in along-running creative
Amazon India: share of creatives first seenin the last 30 days

AmazonIndia: creativeslive inthe last 30 days (2026-09-03 to
2026-10-02)

AmazonIndia: creatives live in the 30 days before that

-20 pts

30%

59%

+29 pts

15%

15%

2%

1%

23%

57%

32%

73%

+41pts

15%

-15 pts

50%
“Top Brands”
“Best Prices”
18%

N2

96



F141

F142

F144

F145

F146

F149

F150

F151

F154

F159

Fl164

F166

F169

F174

F175

F176

F177

F178

F179

F183

F185

F186

F187

AmazonIndia: creatives that stopped in the earlier 30 days and did
notreturn

AmazonIndia: changein share of live creativesin the territory Sale is
live / sale starts, last 30 days vs the 30 before (17% — 3%)

Flipkart: unique creatives captured

Flipkart: ads captured (before deduplication)

Flipkart: share of creatives live 60 days or more (always-on)
Flipkart: share of creatives live on the latest snapshot
Flipkart: earliest ad start date inthe evidence

Flipkart: share of creatives on Google

Flipkart: share of Google creatives — media type Dynamic display
(script-rendered)

Flipkart: share of creatives on Meta

Flipkart: share of Meta creatives — objective Sales catalogue
Flipkart: share of Meta creatives — objective App install
Flipkart: share of creatives with readable copy in English

Flipkart: share of tagged creatives — Core message: Saleis live / sale
starts

Flipkart: share of staying power (kept live longer, in more versions) —
Core message: Saleislive / sale starts

Flipkart: Core message: Saleis live / sale starts is 23% of its tagged
creatives but 1% of its staying power

Flipkart: share of tagged creatives — Core message: Delivery in
minutes / fast delivery

Flipkart: share of staying power (kept live longer, in more versions) —
Core message: Delivery in minutes / fast delivery

Flipkart: Core message: Delivery in minutes / fast delivery is 14% of its
tagged creatives but 1% of its staying power

Flipkart: share of staying power (kept live longer, in more versions) —
Core message: Budget finds under3X

Flipkart: share of tagged creatives — Offer mechanic: No offer

Flipkart: share of staying power (kept live longer, in more versions) —
Offermechanic: No offer

Flipkart: Offermechanic: No offeris 36% of its tagged creatives but
67% of its staying power

-14 pts

154

160

72%

82%

Oct 2020
64%

90%

36%
62%
22%
95%

23%

1%

-22 pts

14%

1%

-13 pts

2%

36%

67%

+31 pts



F188

F189

F190

F199

F201

F202

F203

F204

F205

F212

F217

F218

F219

F227

F228

F229

F230

F231

F233

F234

Flipkart: share of tagged creatives — Offer mechanic: Starting at /
underX

Flipkart: share of staying power (kept live longer, in more versions) —
Offermechanic: Starting at /under3X

Flipkart: Offermechanic: Starting at / under ¥Xis 23% of its tagged
creatives but 3% of its staying power

Flipkart: share of staying power (kept live longer, in more versions) —
Product category: Other

Flipkart: share of tagged creatives — Product category: Fashion &
footwear

Flipkart: Product category: Fashion & footwearis 18% of its tagged
creatives but 0% of its staying power

Flipkart: share of tagged creatives — Product category: Grocery &
food

Flipkart: share of staying power (kept live longer, in more versions) —
Product category: Grocery & food

Flipkart: Product category: Grocery & food is 14% of its tagged
creatives but 1% of its staying power

Flipkart: share of tagged creatives — Talent: No talent

Flipkart: share of tagged creatives — Talent: Brand characters / comic
sketch

Flipkart: Talent: Brand characters / comic sketchis 9% of its tagged
creatives but 0% of its staying power

Flipkart: share of tagged creatives — Talent: Influencer/ creator
Flipkart: share of tagged creatives — Execution style: Search text ad

Flipkart: share of staying power (kept live longer, in more versions) —
Execution style: Search text ad

Flipkart: Execution style: Search text ad is 18 % of its tagged creatives
but 39% of its staying power

Flipkart: share of tagged creatives — Execution style: Catalogue /
collectionbanner

Flipkart: share of staying power (kept live longer, in more versions) —
Execution style: Catalogue / collection banner

Flipkart: share of tagged creatives — Execution style: 'Breaking news'
hook

Flipkart: share of staying power (kept live longer, in more versions) —
Execution style: 'Breaking news' hook

23%

3%

-20 pts

96%

18%

-18 pts

14%

1%

-13 pts

55%

9%

-9 pts

5%
18%

39%

+21pts

14%

28%

14%

1%



F236

F237

F252

F254

F255

F256

F257

F261

F262

F267

F268

F271

F272

F273

F275

F276

F277

F278

F279

F280

Flipkart: share of tagged creatives — Execution style: Creator haul /
productreel

Flipkart: share of tagged creatives — Execution style: Meme / humour
skit

Flipkart: share of creatives first seenin the last 30 days

Flipkart: creatives live in the last 30 days (2026-09-03t0 2026-10-
02)

Flipkart: creatives live in the 30 days before that

Flipkart: change in share of live creativesin the territory Sale is live /
sale starts, last 30 days vs the 30 before (0% — 14%)

Flipkart: change in share of live creatives in the territory Big discounts
/lowest prices, last 30 days vs the 30 before (0% — 7%)

Amazon India: share of Google creatives run by its main account
Amazon Seller Services Pvt Ltd.

Amazon India: share of Google creatives run by the partneraccount
Abbott Healthcare Private Limited

Flipkart: share of Google creatives run by its main account Flipkart
Internet Private Limited

Flipkart: share of Google creatives run by the partneraccount ICPA
HEALTH PRODUCTS LIMITED

AmazonIndia: the territory Sale is live / sale starts leans to Meta (share
of tagged creatives, Meta vs Google)

Flipkart: share of Google creatives that also run on Meta
Flipkart: share of Meta creatives that also run on Google

Flipkart: the territory Sale is live / sale starts leans to Meta (share of
tagged creatives, Metavs Google)

Flipkart: the territory Delivery in minutes / fast delivery leans to Meta
(share of tagged creatives, Meta vs Google)

Head-to-head — Offermechanic: Free delivery / no extra fee:
AmazonIndia 30%, Flipkart 0% (gap between highest and lowest, in
percentage points)

Head-to-head — Offermechanic: No offer: Flipkart 36%, Amazon
India 9% (gap between highest and lowest, in percentage points)

Head-to-head — Core message: Big discounts /lowest prices:
Amazon India 30%, Flipkart 9% (gap between highest and lowest, in
percentage points)

Head-to-head — Product category: Watches, jewellery, bags &
eyewear: Amazon India 15%, Flipkart 0% (gap between highest and
lowest, in percentage points)

5%

5%

16%

129

105

+14 pts

+7 pts

94%

2%

98%

1%

Meta 41% vs Google 3% (38 pts)

30%
5%

Meta 42% vs Google 0% (42 pts)

Meta 25% vs Google 0% (25 pts)

30 pts

27 pts

21 pts

15 pts



F281

F283

F284

F285

F286

F287

F288

F289

Amazon India: share of all creativesin the territory Big discounts /
lowest prices that are theirs

AmazonIndia: share of all creatives in the territory Prime membership
perks that are theirs

Flipkart: share of all creatives in the territory Delivery in minutes / fast
delivery that are theirs

Alladvertisers: share of creativesin the territory Budget finds under3X

Alladvertisers: share of creativesin the territory Safe, hassle-free
shopping

All advertisers: share of creativesin the territory Hero product
benefits

Alladvertisers: share of creativesin the territory Payments & smart
money

All advertisers: share of creatives in the territory Trending style &
beauty discovery

AdSight - Competitive adintelligence forIndia

88%

100%

60%

1%

0%

4%

0%

0%

Shares are shares of ads captured, never of spend. Sources: Meta Ad Library and Google Ads Transparency Center.



